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A Multiscreen World 



AdReaction Global Survey* 

4 * Multiscreen users, owners of smartphones and/or tablets, 16-44 y.o. 



No of tablets/smartphones sold in 2013 
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Global: 

 

    217 m tablets 

 1,000 m smartphones 

 

 

Local: 

 

    400k tablets 

 1,500k smartphones 

https://www.google.ro/url?q=http://paulmelinte.com/prima-reuniune-billionaires-club-romania/&sa=U&ei=qZcpU_q2EOboywPs4ICoBw&ved=0CLEBEPUBMEM&usg=AFQjCNGVTG5goA-6Ve6DDTDXw9b67UmFsg
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Romanian Context 



13 

E-commerce: Penetration (Urban) 

Source: Living 
Standard (Daedalus 

Millward Brown annual 
study) 

Q 8. Thinking about 2011/2012/2013, did you use the Internet for purchasing products or paying services?  

      Significant differences towards previous period (95% level of confidence)      

15.1 18.8 21.1 

84.9 81.2 78.9 

No 

Yes 

  

  

N=1000 

% 
N=1000 

% 
N=1000 

% 

2011 2013 2012 
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E-commerce: Purchase Frequency (Urban) 

*Base: Respondents that used the Internet for purchasing products or paying services 

30.5 27.3 22.6 

26.4 
24.9 29.9 

12.4 16.0 16.0 

7.1 6.9 9.6 

23.5 24.8 22.0 
15 times a year 
or more 

11-14 times a 
year 

6-10 times a 
year 

3-5 times a year 

1-2 times a year 

N*=150 

% 

Medium 
frequency 

8 times 
per year 

N*=190 

% 

8 times 
per year 

N*=184 

% 

8 times 
per year 

Q 8.1 Thinking about 2011/2012/2013, approximately how many times did you use the Internet for purchasing 
products or paying services? 

2011 2013 2012 

Source: Living 
Standards (Daedalus 

Millward Brown annual 
study) 
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Devices Used in E-commerce 
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Ownership (2014 vs 2013) 

Q42.1 . Do you personnaly own a… 

**Base: Respondents that purchased products /services online in the past 6 months 

      Significant differences towards previous period (95% level of 
confidence)  

    

Romanian E-commerce users own… 

% 

84.5 

43.7 

13.5 

83.3 

57.9 

35.3 

Laptop/Desktop Smartphone Tablet 

2013 (N**=444) 

2014 (N**=484) 

  

+161 % 

+32 % 

-1 % 

*xx - Difference between current year and past year 
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Information (2014 vs 2013) 

Q42.2 In the past 6 months, have you informed online about products or services, using... 

**Base: Respondents that purchased products/services online in the past 6 months and own a tablet, laptop or a smartphone 

      Significant differences towards previous period (95% level of 
confidence)  

    

92.7 

34.9 

10.3 

85.7 

41.9 
29.0 

Laptop/Desktop Smartphone Tablet 

They got informed about 
products or services  through… 

% 

2013 (N**=398) 

2014 (N**=449) 

  

  
  

*xx - Difference between current year and past year 

+182 % 

+20 % 

-8 % 
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Comparison (2014 vs 2013) 

Q42.3 In the past 6 months, have you compared online prices for products or services using… 

94.0 

21.4 
7.0 

86.4 

25.8 20.9 

Laptop/Desktop Smartphone Tablet 

  

  

Index towards 
Information 

101% 62% 72% 

      Significant differences towards previous period (95% level of 
confidence)  

    

2013 (N**=398) 

2014 (N**=449) 

They compared prices using… 

% 

*xx - Difference between current year and past year 

**Base: Respondents that purchased products/services online in the past 6 months and own a tablet, laptop or a smartphone 

+199 % +21 % 

-8 % 
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Purchasing (2014 vs 2013) 

Q42.4 Have you purchased online in the past 6 months products or services using...  

93.0 

15.1 
4.8 

86.4 

19.2 16.9 

Laptop/Desktop Smartphone Tablet 

  

  

46% 58% 

      Significant differences towards previous period (95% level of 
confidence)  

    

2013 (N**=398) 

2014 (N**=449) 

Index towards 
Information 

101% 

They purchased online using… 

% 

*xx - Difference between current year and past year 

**Base: Respondents that purchased products/services online in the past 6 months and own a tablet, laptop or a smartphone 

+252 % +27 % 

-7 % 
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 Multiscreen is a reality. Presence on a single screen limits substantially the share of 

opportunity 

 

 In many countries mobile devices have already overcome in usage the fixed devices in terms 

of time spent in a normal day 

 

 Usage of tablets and smartphones in the decision making process boomed last year 

 

 There is a huge opportunity in adapting the e-commerce sites to smartphones  
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