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1. The fear of a millennial 



Take my car, not my  

smartphone 



I don’t think car-buying for Millennials 

will ever be what it was for Baby 

Boomers”  

 

Sheryl Connelly – head of global 

consumer trends (Ford) 



Zipcar 



They are more connected than we 

think.  



2. If digital is king for millennials 

then brands should rule digital, right ? 



We are the content providers 

Brands 
 

We are the reference 

We are matching every need 

We are what people crave for 

 



They were here first… 



We are the interstitial 

People 
 

We are the pre-roll video 

We are the pop up ad  

We are the necessary evil 



We are  

THE INTERRUPTION 



Fact 

Right now, the biggest amount of 

money is LOST on digital  

in relation with building and 

maintaining communities 



3. The most important ingredient 

that keeps together a millenial 

community ?  



Giving, not receiving  



Believe it or not, people are doing a 

far more efficient job, owning the 

internet right now. 



The largest community on YouTube 



1. Values have changed 

2. Don’t be the interruption 

3. Offer, don’t demand  
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