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CAMPAIGN: 1.60%

DVERTISINC?
MOﬁBENESTé 1.6 ASH{%RNET APPLIANCES: 2.33%
IBLING MARKETING GIFTS: 2.87% Consumer

S MUSIC SOCIALIZING: 11.82% needs
TELECOM
COMPUTERS HOAN: 13.59% WEBSITE: 63.8t
HEALTH
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COMMUNITIES: 15.39% Content
CINEMA used
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Millions of profiles available.
. . . 25.015 (53.96%)
With plenty of information each
ELECTRONICS TECHNICAL: 3.46%
BUSINESS ADVANTAGE: 9.51%
-k ASTROLOGY QUALITY: 10.81%
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The first ever public data platform
for digital marketing

Public + Available as SaaS to anyone
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\ COSSIP

- 0 g‘::rla\ll 15% of users
Last month: 15% of users
Las day: 27% o s
P \
| |
Dig deeper for consumer trends.
s
See who they are, what they want
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. XoNe) Avandor Profiling (Private Beta)

oA > + €A http:/ /profiling.avandor.com/campaigns ?action=edit&id=c4ca4238a0b923820dcc509a6f75849b ¢ Bl Qr Google Q

DEMO Profiling Campaign

account: Avandor Demo / Avandor Demo ... status: RUNNING

Furlmlma mem f,";}"‘;};,, Save widget Close

SEX + AGE + LOCATION

BANNER: targeted to urban men 18-40
COMPOSITE: targeted to future mothers SEX + AGE + 3 interest categories

BANNER: New parents RELATIONSHIF + PARENT + & interest categories

Target anything: content, banners,
design or even code

| RVERAGE

In real-time, for each user

EDUCATION  — SUPERIOR L HIGH [ MEDIUM
O ow

target by advanced demographics...

and here (image ur, text, hml, seript) -
target by consumer interests and needs...

Destination U?Httprﬁdating-mm ‘ target by content, usage and personas...

URL for V'BUE' http: //takejesushome.com/wp-ct ‘
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DEMO Profiling Campaign s | S

account: Avandor Demo / Avandor Demo ... status: RUNNING

ie widget Close

Vv

Campaign &
Creative
testing

Website campaign BEX + AGE + LOCATION
optimization optimization GE + 3 inorest categories

ARENT + & interest categories

Advanc?:'d t'_we.d':. Real time
retargeting optimization bidding

Destination URMttp: / /dating®

URL for Visua| http: / /takejesushome.com /wp-ct
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Avandor Profiling (Private Beta)

[ | | [ 3 ] [ + |ﬁ http:/ /profiling.avandor.com/campaigns/7action=edit&id=c4 >~

DEMO Profilins = -—naj

account: Avandor Demo / Avandor P

Overview & Targs

“I3820dcc509a6f75849b

(v ] I/Q' Google

CAMPAIGN
PLANNER

Movie
lovers

CAMPAIGN
ANALYTICS

Save widget Close

Format Cop 18-25 pregnant
women, car Parents
BANNER: t: .owner, anfi with hlgh Slngle SEX + AGE + LOCATION
SAFETY
BANNER: New k # BARENT + 6 interest categories
250+ metrics to combine.
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1,849,098 impressions 9,501 total clicks €1109.46 total cost

100.0% display rate 8,102 profiled + 1,399 non-profiled ~€0.60 cPm, ~€0.12 CPC
64.0% previously known 0.51% CTR overall campaign €330.45 non-profiled displays
6.2% contextual profiles 0.62% profiled CTR €0.60 CPM, €0.24 CPC
70.2% matched impressions 0.25% non-profiled CTR El;rgﬂgcg:n ':?:i[l;e:p:‘mhes

0 : : . , €0.
217,046 unique users 202.3% matching efficiency 50,39 o
refresh the stats +30.5% impact on campaign +370 CPC optimization

Delivery overview:

Impressions delivered on.. Activity by demographics components activity

full response analytics for each choice
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— this non-targeted

ad impressions clicks f:?y"?fgng E?—Eéﬁfn
Profil 1 - Femei / SEX AGH LOCATION INCOME DECISION
Beauty / Fashion
350,356 impressions (7.26% of
total)

1,264 total clicks (7.33% of total)

X X X

96% matching rate
0.36% overall CTR

Highcharts.com Highcharts.com Highcharts.com Highcharts.com Highcharts.com
40 standard clicks ( 0.25% CTR) match: 97.13% match: 98.63% match: 98.65% match: 94.15% match: 99.25%

optimize targeting & results

compare
users who

REALESTATE FASHION have seen

or clicked
different
ads
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Expect better results.

At least 2-10 times increase in CTR

Avandor is a GreenPixel product
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